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Janet Napoles surrenders | ABS-CBN News
www.abs-cbnnews.com/nation/08/28/13/janet-napoles-surrenders ~

2 days ago - MANILA (9th UPDATE) - Fugitive businesswoman Janet Lim Napoles
surrendered to President Aquino Wednesday night just hours after a P10 ...

News for janet napoles
TIMELINE: Janet Napoles from scandal to surrender

Rappler - 3 hours ago
(Updated) The timeline below traces the series of events that culminated
& in Napoles' surrender.

Janet Napoles gets prison food for lunch as safety measure
GMA News - 20 hours ago

Netizens, celebs weigh in on Janet Napoles' surrender
Philippine Star - 1 day ago

Janet Napoles as state witness? - Yahoo! News Philippines
ph.news.yahoo.com/janet-napoles-as-state-witness--180150117.html ~

2 days ago - (UPDATE) Does Janet Lim Napoles, the alleged architect of the
controversial P10-billion "pork barrel" scam, deserve to become a state witness ...

Janet Napoles and a tragic past - Rappler
www.rappler.com/nation/36337-janet-napoles-tragic-past ~

Aug 13, 2013 - Former coup plotter Ariel Querubin recalls how Janet Napoles got
entangled with his wife and his life.

Janet Lim-Napoles - Wikipedia, the free encyclopedia
en.wikipedia.org/wiki/Janet_Lim-Napoles ~

Janet "Jenny" Luy Lim-Napoles (born January 15, 1964 in Malabon) is a Filipino
businesswoman who is believed to have masterminded the Priority ...

Janet Napoles gets prison food for lunch as safety measure | News ...
www.gmanetwork.com » GMA News Online » News » Nation ~
20 hours aago - Janet Napoles. the trader tagaed as the brains behind a P10-billion pork

]IDENTIFY ‘
PRODUCTS
SERVICES
LANDING
PAGES

D Reler

C " SEARCH:

S References:

KEYWORD/
KEYPHRASE

O COMPETITOR

ANALYSIS

/ KEYWORD
® References:

i T ——
F I ALI z E + KEYWorD1 fl / KEYWORD1

+ KEYWORD2 | +/ KEYWORD2

g + KEYWORD3

THE UST +/ KEYWORD4

 KEYWORD1 [ / KEYWORD1

+/ KEYWORD2

/ KEYWORD3




www.digitalfili



Popularity -List Magic Middle Long Tail

Influencers

http://www.freshnetworks.com/files/freshnetworks/FreshNetworks%20-%20Social
%20Media%20Influencers%20Report.pdf



Engagement levels

‘ * Brand Ambassadors

‘ » Brand Advocates/Evangelists

* Word-of-mouth
Amplifiers

* Brand Conscious

_ et

http://www.freshnetworks.com/files/freshnetworks/FreshNetworks%?20-%20Social
%20Media%20Influencers%20Report.pdf
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“Market is getting younger.
Average age of Filipino is 22.”

- Secretary Cesar Purisima

Your experience is not their experience.

Born digital.

@digitalfilipino



Pillars of Influence

Figure 1. Framework: Pillars of Influence

Resonance

Relevance
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Foundation for Influence

Source “The Roe of Digaal Infuancea * Alsmeter Group (March 21, 2012)
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Beat the cut-off time!
Run faster, more efficiently
And injury-free!
JOIN MILO R2 APEX RUNNING CLINIC

SEASON 7
September 09 - November 30, 2013

Everything a Runner needs from A-Z!

Recovery and Rehab (Injury Prevention) Program,
Strength and Conditioning Workouts, Cardio-Endurance Training,
Running Mileage, Speed and Power Training,
Cross-Training, Aqua Training,

Yoga and Pilates for Runners and More!

This is the perfect place for beginners, too!

Conditioning Workout Training
for Runners
R

0
o g
photo credit: B

36 Full Program Training Sessions with Sessions are held at:
different groups based on your fitness level: @ Bonifacio Global City (High Street)

10k 1 21k 1 22k @® Quezon Memorial Circle
GRODE | GEOUE § SROUE @ sM Mall of Asia by the Bay

Registration Fee: P2,400 for 36 Sessions or P66.67 per session
(One time payment only)

You may deposit your payment thru: Rz

BDO Account Name: Jose Jimbo M. Saret Fodailtd
Savings Account No.: 002-380-130-406 A P E x
To register, visit: www.coachjimsaret.com ol oBmoelNNe

Or Contact: Aldina Tinio 0935-360-3204 for more details. AL AL O

JIM SARET
PROFESSIONAL EXPERIENCE
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Brand Positioning & Strategy
- Brand and Product Innovation
T PR and Word of Mouth Marketing
b Web and Social Media Marketing
Social Mompreneurship and Advocacy

Nomination Period
-—

July 22 - August 21, 2013

Online Voting

August 27 - September 10, 2013

Awarding

September 14, 2013

@ The Blue Leaf, Jade Pavilion
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Log on to mompreneurmanila.com to nominate
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HOW GAMIFICATION WORKS:
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Search for Like-minded
.People to Connect With
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CULTURE

Most successful communities
cultivate a culture of their own,
where members evolve their
own practices. A strong culture
can keep members coming
back on a regular basis and
encourage them stay
connected with others.

METRICS

An online community should
enable the organization to
measure ROI through access to
social engagement, community
and conversations.

For organizations looking to
better engage and serve their
employees, the insights and
analytics that can be gained
through access to in-depth
quantitative and qualitative data
can help monitor engagement.

TRANSPARENCY

Members can spot
disingenuous engagement
easily. As long the feedback
is not en antagonistic,
commun should
welcome negative feedback
and members should be

raged to
Ronsstly 1> concems.

httpst//magic.piktochart.com/output/de8aa7a4-2ede-400b-ad22-2e26b005289d
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CATEGORIES

Brand Positioning & Strategy

) T ot Brand and Product Innovation
Explore - Tt PR and Word of Mouth Marketing
Web and Social Media Marketing
Social Mompreneurship and Advocacy

Nomination Period

July 22 - August 21, 2013

Online Voting

August 27 - September 10, 2013

Awarding
September 14, 2013

@ The Blue Leaf, Jade Pavilion

Log on to to nominate




Share more than Promote
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Periodically po a
Call to Action




|
ENGAGEMENT

An online community tign;n
encourage participation,
which can ?aad to innovation
and crowd-sourcing.
Discussions, forums and
blogs give the organization

ways to improve the quality of
engagement.

VALUE

In order for stakeholders within a
community or ecosystem to
connect and engage with one
another, there Tust a specific

value.

Provide an overview of what is
going on inside the community
and report on innovations and
achievements that have resulted
from engagement within the
community.

=D

CONVERSATIONS

Stop thinking in terms of
posts and start thinking in
terms of conversations.

Comment on others posts,
share them and debate the
various merits of a point of
view. Make it easy for
others to comment on and
respond appropriately to
various questions posted.

httpst//magic.piktochart.com/output/de8aa7a4-2ede-400b-ad22-2e26b005289d



Case Study:
Digital
Influencer Boot
Camp



Become a Certified
E-Commerce Entrepreneur

HOME REGISTER BOOTCAMP PODCAST

EPISODE #3

l- 9 f i
Can angjone ¢ am

Ownership of a-¥i@hlag? %

Episods #3: Can anyone clam
ownership of a hashtag?

Marketing and E-
Commerce Boot Camp
for the Tourism
Industry

7:00 pm Digital
22
Mon

View Calendar 9

:

&

EPISODE #2

Can pallingga® phene number

—-—
EPISODE #1
-
’3!"6"\"."#,; t;r.'q' .

Search Engine Mandlling
o ‘("v'(«'.l'ur Vedia ”MP!I‘.,'.

Episods #2: Can passing on of Episods #1: Which works better -
phone number of a contact to search engne marketing or social
another person be a violation of data  media marketing?

privacy reguations?

FREE: Digital Influencer Boot Camp - digital
marketing workshop online

Do you want to bulld your online influence but don't know
how to get started? Do you have an existing business but
need help In growing it further by collaborating with
Influencers and using varlous digital marketing techniques?

Join the FREE: Digital Influencer Boot Camp - a digital
marketing workshop online (#dimbootcamp)

Leam vanous digital marketing techniques to market your
products and services. Bulld your online identity and establish
yourself as a digital influencer. Bulid an online community of
advocates.

This Is a 29-lesson program (7 topics) conducted online for free.
The first run will have live webinar lectures and access 1o our
members-only area.

It can be taken by anyone Interested whether students,

http://influencerbootcamp.digitalfilipino.com
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“Connect with people. Talk about shared passion.” o

" “Live online. Live offline. 4
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Build an identity people can resonate with.



Face-to-face Boot Camps
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learning opportunity for Bohol
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?

w..ﬂ,!:!.z.ﬁ.:!'.'fstm ENGINE MARKETING STRATEGY?

S EDONOTR k0

Blog
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Website '
Email Lists

SEARCH INFLUENCER BOOT CAMP CEBU
http://bit.ly/cebusearch
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#dimbootcamp

Membership

« Protégé members can
join exclusive webinars.

€Learning
IT'S MORE FUN IN THE
R ALIRRPINIEE

ONLINE DIGITAL

CLASS STARTS ON MARKETING AND
July 22, 2013 E-COMMERCE
T— BOOT CAMP FOR
THE TOURISM

INDUSTRY




Book Edition

Janette Toral

e posted at http://ecommerceby



Module 3:

Make Money from
Blogging and Social Media
as a Service Provider

Medule 1-3

Module 1:

Blog Launch
Copywriting and

Social Media Promotions

Community
Promotions

Management

Advertising

Site & Content
Build-up

Module 2:

Professional Blogging
Social Media Marketing &
Advertising as a Business
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WINNING WITH PEOPLE:
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influencersummit.digitalfilipino.com
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Using
Digital Branding -
and Design -
to Build Your S
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DIGITAL INFLUENCERS MARKETING SUMMIT
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IISING DIGITAL BRANDING
AND DESIGN TO BUILD
YOUR ONLINE INFLUENCE

09.21.13
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Randolph Novino

Site Owner, PinoyScreencast.net

Viogging: Fast Track to Digital Authority

Mark Delgado
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Using Social Media as a Tool for Marketing
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Multi-owarded writer, Debater and Public speaker
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-/ The Digital Influencer: Being Relevant,
Likeable, and Sustainable Online



Will people outgrow or forget you? Will you be memorable?
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@digitalfilipino
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= Facebook: janettectoral
§ Facebook:

@‘.\ digitalfilipino

keting Online!

techniques to market your products
dentity and establish yourself as a
community of advocates.
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Janette Toral

Attended AIE College
Lives in Quezon City, Philippines
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