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TODAY’S TOPIC:	



KEYWORD, 	


BLOG AND 	


WEBSITE 	



RESEARCH	



WEBINAR #2	





What Exactly is 	


Keyword Research?	





FREE DELIVERY	





Not Getting Enough Orders	


From the Website	





“Bibingka”	





“Bibingka”	





This is Where 	


Doing Keyword Research 	



Can Help!	





Basically, doing keyword 	


research helps businesses 	



Identify the Search Terms that 	


their target customers are using 	



and will Bring Them Sales.	


	





The Six Central	


Pillars of Doing 	



Keyword Research	





Pillar #1	


Brainstorm for your 	



Keyword List	





Talk and Discuss with Your Client	





Home-Made Bibingka, Bibingka for Sale,	


Bibingka Delivery, etc.	





Pillar #1	


Brainstorm for your	



Keyword List	



Come up with a list of 5 to 10 keywords 	


Or phrases and use that as a base 	



reference for the next step.	


	





Pillar #2	


The Use of Keyword	



Research Tools 	



Here are some tools you can use to start.	


a) Google AdWords Keyword Planner (Free)	


b) WordTracker (Paid)	


	





http://adwords.google.com	





http://adwords.google.com	





http://adwords.google.com	





http://adwords.google.com	





Pillar #3	


Using Keyword 	



Suggestions to Refine 	


Your List	



 	

This allows you to understand the exact 	


language your target customers is using 	



to search for your products.	





http://adwords.google.com	





http://adwords.google.com	





Pillar #4	


Identify and Select 	


Keywords Related 	



To Your Goals	


Think to yourself: When the user searches these 	



terms, what are they looking for? What do they 	


want? If they find my site, will their needs be met?	





http://adwords.google.com	





Pillar #5	


How Many People	



Searched for It?	


	

Keyword that has a high search tells us:	



1)  there is a high consumer demand	


2)  This is the exact language that people are	


     using to search for information related	


     to your product or service	


	





http://adwords.google.com	





Pillar #6	


Competitive Analysis: 	



To get an idea of a keyword’s competitive 	


Space, do a search for the phrase you’re 	



trying to rank for. Just enter the phrase into 	


Google as if you were the searcher.	





Pillar #6	


Competitive Analysis: 	



If you see results that offer products 	


and services similar to yours…	



	


That’s good! That means you’re in the right 	


space. Now look at who else is ranking for 	



your keyword phrase. Who are your 	


Competitors?	



	


	







Pillar #6	


Competitive Analysis: 	



Do you see highly authoritative 	


big brands in the top ten?	



	


Sometimes you have to know when to 	


fold if the competition for a keyword 	


phrase is just too steep to compete 	



and rank on.	


	







TAKE NOTE THAT…	


It doesn’t mean that if big 	



brand names are on the top	


of search results, it means 	



they can’t be beaten.	



Competitive Analysis: 	





Competitive Analysis: 	





Competitive Analysis: 	





The Skill and Knowledge of doing 	


Keyword Research is very valuable	



 that it can Make or Break Your	


Client’s Business, especially if they 	



rely heavily on search traffic	



FINAL WORDS 	





If you Like to know more about 	


How to do Keyword Research	



FINAL WORDS 	





You Can Also Join the 	


Many Support Groups & 
Forums Online and on 

Facebook	





http://onlinejobsuniversity.com/supportgroup	
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